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Bullet Proof Your Marriage 

Regina Bergman 

With this podcast, I step out of my traditional role as objective interviewer and 
become fully immersed in the author’s passion for emotional healing. I can think 
of no greater tribute to Regina Bergman, a woman, who has transcended her work 
description of profit acceleration and exit strategy specialist. 

Regina’s writing career took her along a very different path. When she heard about 
a woman whose husband, without warning, said they were getting a divorce, she 
felt a powerful urge to write a book that could help save marriage, especially those 
in the “empty nest” stage. She interviewed many couples all over the world and 
from their answers, developed strategies based on the essential nature of 
communication for couples. 

Her second book developed after she became widowed after 44 years of marriage. 
Struggling to work through what she calls the “widow’s fog,” she again turned to 
interviewing, this time to those who were going through grief. Realizing that she 
wanted to offer more than a book, she  has partnered with grief experts to create an 
online membership platform to guide people through the grief process. 

Regina’s passion is contagious. I wasn’t prepared to have an old grief reawakened, 
so this podcast comes with a warning: Get out your tissues. 

• How can identifying a problem you want to solve create a book? 
• In what ways can an author who uses an interview format protect the privacy 

of interviewees? 
• How can an author interviewing people about an issue that’s personal and 

painful for her maintain the needed distance for the interviews? 
• In what ways can an author maximize a book’s potential outreach by 

creating an online platform that offers practical ways for readers to work 
with the book’s principles? 

• Why can it be valuable to partner with experts in the field about which an 
author writes? 

Patricia: Hello, this is Pat Iyer with Writing to Get Business. And I have the 
pleasure of bringing to you Regina Bergman, who I have met through 
a joint venture inner circle group that we are both a part of. Regina is 



one of those individuals who’s had a lot of life experiences and 
business experiences that all add up to having much to share. Regina, 
welcome to the show. 

Regina: Thank you, Pat. It's a pleasure to be here. Been looking forward to 
this. 

Patricia: Describe to our listener, if somebody said, “Regina, what do you do? 
What's your business?” How would you answer that? 

Regina: Well, currently, my business is that I am a profit acceleration 
specialist and exit strategy specialist. I help business owners to create 
more profit in their business so that they get to take home more, and 
in that process, we're alleviating stress, improving relationships, and 
building a foundation that they can sell their business when they're 
ready to go on to their next adventure. 

Patricia: You know, that reminds me of a man who we talked to several years 
ago when I was getting ready to sell my company. And he said, “I 
know what we're going to do, we're going to put one of our executives 
in your company, and he's going to help you ramp up your revenues. 
And you'll pay him $250,000 a year. And if it doesn't work out that he 
ramps it up for you, well, it'll be great, because it'll be a fun ride.” 

Regina: Oh, no. 

Patricia: And I thought, “Don’t think that's such a great concept.” I wasn't 
paying myself $250,000 and I wasn’t going to pay him that much 
either. 

Regina: Yeah. No, that's crazy. You know, there are things that we can do, as 
we're building our business, that create that foundation, that makes it a 
marketable asset, something that somebody else wants to buy. And it's 
all about how we build it. And, yes, you can come in and, over a year 
or two, make a big difference in the value of a company, but it's really 
a longer track record than that, that the buyer is looking for. So while 
it might be considered a Hail Mary, I’m not sure that it's going to do 
everything you'd want it to do, to bring someone in that way. 

Patricia: And certainly, positioning your company for sale and thinking about 
all of those numbers was an eye-opening experience for me. It forced 
me to look at things like what percentage of our customers were new 



every year versus returning? What were our profit margins? What 
were the areas of our business that were the most profitable? Where 
were we losing money? Where were we spending too much money? 
How many people were in our database? There was a lot of data 
collection. We went through a business broker who guided us through, 
“This is what you need to create the prospectus. This is how you 
should write it.” And then he did the preliminary screening of the 
prospects and brought us only those people where it was going to be 
worthwhile for us to speak with them. 

Regina: And you were so very fortunate. You know, 95% of the calls that a 
business broker receives, 95% of those people they have to turn away, 
because they don't have a saleable asset. They didn't build their 
business in such a way that there's a market for it. So you were 
extremely fortunate to be able to do that. 

Patricia: Yes, it took some foresight, it took some deliberate thinking, and it 
also took about three years of trying to sell the company ourselves to 
people who were not qualified prospects, but we didn't realize they 
weren't qualified at the time we first started speaking with them. 

You are certainly, in today's economy and today's demographics, with 
so many baby boomers who own companies now thinking, “What's 
the next step?” You're very well-positioned to help people go through 
what can be a very painful process of realizing, “I grew my baby and 
now I have to turn my baby over to someone else.” Or, “Is my baby 
even worth any money?” 

Regina: Exactly. And you know, I went through that in the financial crash of 
2008. I had a staffing firm, a regional staffing firm. We had six 
offices. We'd been in business for about twelve-and-a-half years, and 
we went on under. And we were doing about $5 million a year in 
business, and we went under by March of ’09. There was simply no 
market for our business. And, at the time, I didn't know how to pivot, 
as we talk about today with all of the COVID issues that we have and 
the businesses that have struggled during COVID. And I, literally, 
didn't have anybody to sell it to. I had all my systems and things in 
place, we had what I would consider a good business, and just we 
were out of business overnight. 



Patricia: And that was because the companies, simply, stopped hiring, they 
were restricted? 

Regina: Yes. We actually called all of our clients. One of my division heads 
and I, we called all of our clients and all of the prospects we were 
working with, and every one of them said, “We're not doing anything 
for six to nine months until we find out what's happening in this 
economy.” Well, I had a staff of 25 people, I had six offices. We had 
about 200 people placed with our clients. And those were going to be 
the first people to go with those clients. They were going to keep the 
people on their payroll and let my people go, of course. 

There was no way I could continue to support 25 people on payroll 
with no money coming in. And the way we were structured, there 
wasn't any way at that time. Now, today, it would be different, and I'll 
come back to that in a moment, but there wasn't any way, at that time, 
to service all the areas that we were serving, because we were 
geographically spread out. 

I said, we had six offices, five were in Texas, one was in Oklahoma. 
Today, we'd have been able to take that business online. But 2008, 
2009, we weren't quite there. We had done some online 
experimentation with doing a remote office, but we just weren't in a 
place and our clients weren't in a place to really deal with the remote 
aspects yet. Today, would have been different. If that were the 
situation today, I think we could have survived, but in 2008, 2009, it 
didn't work out. 

Patricia: I remember that era, because I was running my company then, and I 
started doing teleseminars for legal nurse consultants with Instant 
Teleseminar, and then switched over to GoToMeeting. Zoom was not 
even a thought at that time. You know, now it's hard to believe 
because it's so ubiquitous. But no, the online thinking and the online 
technology was primitive and probably confined to some of the larger 
companies might have been using WebEx or the equivalent, more 
geared towards a corporate audience. 

Regina: Right. I can remember hearing, at that time, about how Facebook, that 
employers were going to be able to start using Facebook. And I 
thought, “How is that going to happen?” You know, I mean, it was it 
was still a fairly new thing. And I remember being confused about, 



“Hmm, I wonder how they're going to do that and make that work. 
What's that look like?” And now, of course, we all use Facebook. 

Patricia: Let's focus on your books, the reason we're talking today. And now 
we're going to pivot away from the business topics. Your first book 
had nothing to do with business. Tell me how that book came about. 

Regina: It's kind of an interesting story, I think. So I've always felt there was a 
book inside of me, but I thought it was fiction. I'm not a fiction writer. 
It's not fiction. But I have a passion for marriage and for families, and 
to see them succeed and create generational success. 

A very dear friend of mine was sharing a story about a dear friend of 
hers, who on, I think it was her 42nd wedding anniversary, her 
husband came in and said, “Oh, by the way, we're getting a divorce.” 
And she was floored. She had no idea their marriage was in that kind 
of trouble. So, my friend said to me, “I guess there's no such thing as a 
bulletproof marriage.” I went, “Wait a minute. There has to be things 
that we can do to ensure the longevity of our marriage and the 
continuation of our marriages.” And so that started the research 
project. 

And the book that eventually came out of that is called Bulletproof 
Your Marriage. I interviewed couples around the world that I knew 
who had successful marriages. And I say around the world because, at 
the time, this was before I started my coaching business, I had a bed 
and breakfast that I was running, and I also had a blog, I had a craft 
business running out of my bed and breakfast.  

I had contacts around the world with other folks that were in that 
realm, and had come to know several of them, and their relationships 
were good with their spouses, and then other people that I'd known for 
years. So, I interviewed a variety of couples around the world about, I 
had a specific interview for them, that we went through asking every 
couple the same questions. That, plus my own experiences, formed 
the foundation for the book. 

And it's really a lot about communication, because that is the real 
thing that gets in our way, is lack of communication. And it was 
shocking, some of the statistics that I came across. And, honestly, I 
published the book in February of 2016, started writing it in 2014, so I 



don't remember the exact number at the moment. But the percentage 
of couples that divorce in those empty nest years is high, it's so high. I 
believe it was over 50%, something of that nature, a huge number, I 
was totally shocked. But it was because they didn't nurture the 
marriage during that time that they were raising the children.  

They had grown so far apart by the time the children left home that 
they had nothing to hang on to, and they just went their separate ways. 
And there are just so many spaces within the stages of a marriage. I 
talk about five stages in the book. And there's so many times in those 
stages of your marriage that it can fail. And communication is one of 
the biggest factors all the way through. So a lot of the book is about 
communication, how we nurture our marriage with that. 

Patricia: I'm assuming that in the process of interviewing these successful 
marriages that you identified factors that led to successful marriages 
or helped to prevent them breaking apart, and you cover that in the 
book? 

Regina: Yes, we do. We do, indeed. I should have looked up my list of 
questions before we hopped on here, but we talk about things that 
worked and things that didn't work. What caused the biggest strife in 
your marriage? What did you do to protect it? What counsel do you 
have for other people of things that have worked in your marriage that 
you would share with others? And so I had a list of about, I'm thinking 
it was about 21 questions that I went through with each couple. And 
that was a great experience, just going through that with each of those 
couples. 

And actually, I don't know if you can see behind me, there's a poster 
there. And it's called “42 Ways to Keep the Love Alive”. And those 
are 42 things that came from those interviews of things that people did 
in their marriage to keep the love alive. Because, let's face it, those 
couples that divorce after the children have left home, they didn't keep 
the love alive. So yeah, there's so many things that we can do to 
bulletproof our marriage. It doesn't have to become a statistic of 
failure. 

Patricia: Did you use the names of the people you interviewed? 



Regina: I believe I used a few first names. But, for the most part, no, I didn't 
give their names, no. 

Patricia: It's a question that comes up when you interview people for a book, or 
you tell a memoir. I was having a conversation, not long ago, with a 
woman who wants to hire me to ghostwrite her book. And we were 
discussing if she should use her family names. Should she talk about 
the city where she grew up? She felt that many of her stories would be 
recognizable if somebody in her city read that book, but if she told her 
story as if she grew up in a different city, then it would be easier for 
her to maintain some confidentiality. 

Regina: Right, right. Yeah. And so there's really nothing in the book that 
would give away that confidentiality. And I know one couple, and 
they have a large family. They have five or seven children, I can't 
remember the number, but it's at least five, it might be seven. And 
then they have countless grandchildren and great grands now. When 
the book came out, they bought a copy of the book for every member 
of their family. 

Patricia: Nice. 

Regina: They felt it was great counsel, and they bought a copy for every one 
of their children and grandchildren. 

Patricia: Very sweet. 

Regina: Yeah, yeah. And I have, typically, given it to, in our church, we have 
missionaries, who serve full-time missions. And they are usually 
young people. And I have given, every time there have been 
missionaries in our area and we've gotten to know them, I always send 
them, when they leave, they leave with a copy of the book, a signed 
copy of the book.  

I say, “Now, you can't read it until you get home.” And they say, “I'm 
reading it on the plane.” I say, “That's okay, but not until you finish 
your mission. This is not something that you need to be concerned 
about at the moment, but I want you to be armed with this information 
before you go home or when you get home, when you start dating.” 
Because it does start with before the marriage, actually starts with 
before the marriage. 



Patricia: Yes. 

Regina: Yeah. 

Patricia: Let's switch to the other book that you are now finishing up. Tell us 
about that one. 

Regina: So this one is a labor of love, also. And it is, actually, something, 
hopefully, your listeners will relate to this. But it's something I was 
called to do. And it's a book on grief and helping people prepare for 
grief, and understand grief, be able to get through it better themselves, 
as well as help others get through it. And it came about as a result of 
my husband passing away. 

In 2014, my husband of 44 years passed away. And some time after 
that, I've been working on this for way too long, but I knew that I was 
to write that book, and I knew what the title of it was to be. And I 
conducted about 70 interviews. And I say “conducted”, I'll qualify that 
a bit. I started off conducting the interviews with people who had lost 
a spouse and/or a child. And I quickly realized, as I was doing the 
interviews, that each interview would send me back into the widow's 
fog of grief. 

I describe that widow’s fog in the book and what that means, but it's 
just this cloud that comes over you preventing you from being able to 
think clearly and to function properly. And so each time that I worked 
with someone who was sharing their story of grief with me, and I’d 
tell them, I said, “Look, at the end of this call, one or both of us is 
going to be crying.” And it was usually me, for sure, and, oftentimes, 
them. 

I realized I couldn't keep doing that, that it was just too taxing to 
constantly be going back into that grief state myself. I created a form 
online and they came in and they filled out the form, which really was 
helpful when I actually got down to writing the book, because instead 
going from my notes, I had their answers right in front of me. 

But yeah, there are so many people that are grieving, they're hurting, 
and they don't know how to get through it. I mean, when you're in that 
grief place, and I don't know if you've ever experienced a huge loss 
that way, Pat, and I say “huge;” you know, we can't compare losses. 
Each loss is unique to the individual. And we, often, don't understand 



what someone's going through unless we've been through it ourselves. 
And I think that was one of my first realizations in the grief process 
was, gee, you thought you knew what people were experiencing when 
they'd lost a spouse, but you had no idea, is what I had to tell myself. 

I've always been a person who felt that happiness was a choice, and I 
still believed that and still do believe that, but there was a period of 
time when I was in that widow's fog, that I couldn't find it. I still 
believed it, but I couldn't find happiness. I constantly was searching 
for it. And I remember, clearly, the day that the fog lifted enough for 
me to be able to feel that happiness again. But I was called to do that, 
to write that book for the benefit of those who are grieving or trying to 
help someone who is grieving. 

Patricia: And are you planning to independently publish that book, or to have it 
done by a major publisher? 

Regina: I am actually going to independently publish it. And I have partnered 
with a grief coach, an end-of-life coach. We have come together to 
create a platform to help folks. So she has a course for caregivers. 
And then my book, of course, is on both sides of the aisle, both the 
griever and the caregiver. And so we've come together, we've created 
a Facebook group together, and we are creating a platform, a 
membership platform, where we'll be able to provide resources to 
folks to help them through the process. 

Patricia: One of the things that we focus on in this podcast is how you take a 
book and you expand that, how it opens up new doors of 
opportunities. And it sounds like you've got that door open, and you're 
starting to walk through it, thinking about how you can reach more 
people, help more people, bring them knowledge that they need at a 
time that's very difficult for them. 

Regina: Yeah, yeah. And so that's why I partnered with Lee. I knew that I 
wasn't going to create a course, or at least not at this point in my life. 
Because this is more my philanthropic work. The grief part, it's not 
my business, it's my passion, but it's more philanthropic for me. 

I knew that I wasn't going to be taking the time at this point in my life 
to create other materials, and course, and kinds of things, although I 
do have some articles and some things that I can share, worksheets, 



and journals, gratitude journal. So anyway, when I met Lee and found 
out what she did, and we got to talking about her course, it just 
seemed the right fit. 

I have another friend that I've partnered with, and you know her, 
Barbara Ellison. And Barb and I are putting on a grief summit later 
this year. And we're actually going to do it twice a year, we're going 
to do it just before the holidays to help people get through the 
holidays. And so we're inviting a lot of folks in this, that work in the 
grief arena, to share knowledge. We're going to have some workshops 
just to help people get through the process, so that they aren't thrown 
back into that grief just because the holidays are there. 

Patricia: My father died on Christmas Day, six weeks after he was diagnosed 
with cancer. First of all, I remember it felt like we were hit by a truck. 
There was no time to prepare. All of a sudden we were faced with this 
horrible reality. And then, for several years afterwards, on Christmas, 
we went through the reminders and reliving experiences. It took many 
years for Christmas to assume a pleasant connotation again. 

Regina: I'm sure it did. I am sure it did. You know, you remind me of one of 
the things that my daughter and her children did, is my husband was a 
huge fan of peanut M&Ms. And people started buying him M&M 
dispensers years ago, and he had this huge collection of M&M 
dispensers. And so one of the things that they did was, every year at 
Christmas, they would put something on their Christmas tree about 
M&Ms. So there might be packages of M&Ms hanging off their tree 
or something that reminded them of Papa at Christmas time, and help 
them with that. I can't imagine losing someone like that on Christmas 
Day. I mean, it's just, yeah, that has a long-term impact. 

Patricia: In one way, it shaped my life because he was 56 when he died. I was 
27, a mother of a two-year-old boy. And my father always believed or 
lived his life that he was always living in the future. He was always 
postponing his happiness for someday. Someday, after his parents 
died, then he would start dating again, because my parents got 
divorced after 25 years of marriage. And I looked at that message and 
I said, “You don't have someday, Pat, you have now. Enjoy life now, 
don't enjoy life in the future.” It was an important lesson for me to 
learn at that point in my life. 



Regina: Absolutely. 

Patricia: And you know, the other thing, to be a little spiritual for a minute or 
so before we wrap this up, was that we were, all of his four children, 
were grieving simultaneously, of course and just trying to come to 
grips with the fact that we had lost our father. And within the same 
week, every one of us had a dream in which my father came to us and 
said, “Don't grieve for me. I am happy. I am settled. I'm fine.” We 
started comparing notes, Hey, did you have that dream too?” 

Regina: Wasn't a dream, right? 

Patricia: Holy cow. And it took away some of the pain that we were all going 
through. And I can't explain it. I know that up to that one moment, I 
thought of heaven as being this theoretical thing, but what are the 
odds that four people could have the same dream in the same week? 

Regina: Yeah. Not a dream. 

Patricia: It's just a little bit strange. 

Regina: He gave you the message. My husband gave me a message as well at 
one point. And so I fully understand that and get that, and the power 
of that kind of a message. Yeah. 

Patricia: How did you get your message? 

Regina: I actually was standing in my kitchen and felt my husband's presence, 
and heard him say, I'm going to get emotional, heard him say, “It's 
time to open your heart to love again.” And I would not be remarried 
today if he had not done that. 

Patricia: Wow. 

Regina: And I, actually, before he left, I physically felt a hug from him. It was 
the most amazing and powerful experience, probably, in my life. 
Yeah. 

Patricia: Well, now, we have moved ourselves to tears. We have moved our 
listener to tears, maybe. Whoa. 

Regina: Yeah. 



Patricia: What a powerful story, Regina. 

Regina: Thank you. You want to hear the funny part of it? 

Patricia: Now that I stopped crying. 

Regina: Now that we stopped crying, yeah. The funny part is, I was 
devastated, actually, when he told me that, because I had no intention 
of remarrying. And I said, “Okay. If that's what you and the Lord want 
me to do, you have to bring this man to my doorstep, because I am not 
going to go looking for somebody and get the wrong person.” And 
they, literally, brought him to my doorstep. And we've been married 
for five years now. So yeah, miracles happen. Miracles happen. And 
our loved ones are very aware of us, extremely aware of us. They love 
us, they want the best for us, they're watching out for us from the 
other side. 

Patricia: Well, on that note, Regina, we're going to finish this discussion. I 
know that the stories that you've shared about your first book and your 
second book, which is, no doubt, going to be released at the time that 
this aired, will be of interest to our listener. How can they find out 
more about you, about your books, about your services? 

Regina: Awesome. Okay, so about my services, I do have a website. My 
website is BridgeportIsMarketing.com. And that's actually my 
membership site for folks who buy my membership services. It is an 
online business university, which you can find out a lot about what I 
do on the front end of that. And I can be reached through my email, 
regina@bridgeportstrategy.com, or you can find me on LinkedIn or 
Facebook, Regina Bergman. And I'm still working on an author page. 
I don't have an author page up yet, that'll be coming soon, or 
speaker/author page, where we'll have all the books up there and 
opportunities to engage me for speaking events, those kinds of things. 

Patricia: And would you give the titles of your two books that we've been 
talking about today? 

Regina: Sure. The first one is Bulletproof Your Marriage, and it's by Regina 
Partain, because I was not remarried yet. And Partain is P-A-R-T-A-I-
N. And so I now am using Regina Partain Bergman, for those folks 
who knew me as Partain and those folks who know me as Bergman. 
So that's the first one, Bulletproof Your Marriage. And the second 

mailto:regina@bridgeportstrategy.com


one, the one that's coming out, is How to Mourn with Those That 
Mourn, A Guide to Understanding and Preparing for Grief. Because 
we know we're all going to experience it, or know someone who's 
experiencing it. 

Patricia: Thank you, Regina, for sharing, for inspiring us with your stories, for 
touching us, for making us cry. I have to say, I've never cried on my 
podcast before. And it feels a little therapeutic.  

Regina: Today’s a first. 

Patricia: Yeah, a little. It's the first and gives me the chills, makes the hair on 
my arm stand up, too. 

Regina: I hear you. I understand. It's been a pleasure being here, Pat. 

Patricia: It's been great. 

Regina: Thank you so much for this opportunity. 

Patricia: And for you who is listening to this podcast on our audio channels or 
watching it on our YouTube channel, please, be sure to leave a 
comment below, give us a rating on the audio platform that you're 
using, and tell somebody else about Writing to Get Business Podcast. 
Thanks so much. 

^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^ 

Patricia: This is Pat Iyer with Writing to Get Business. This is Chris Cheetham-
West, who is the author of a book on digital marketing. We've just 
finished his podcast. Chris, what would you tell our viewer or our 
listener what we covered in your podcast? 

Chris: Yeah, sure. So we covered so much. One thing we covered is why I 
wrote the book, Digital Marketing for Results: How to Focus On 
What Matters. Another thing we covered is what to look for with an 
online strategy, where you want to spend your time, where you want 
to spend your money, and how can you be diverse when it comes to 
spreading your message online, and the risk of focusing on one 
channel or platform. We also talked about how to promote your book 
after you write it. Because you don't want to just write a book and 
have it sitting there, you want to get it out to the world. And I shared 



strategies on how to do that online, offline, which led to me having 
more credibility, more authority, and more clients in the long run 
whenever I would speak at conferences. And not only that, but we 
also talked about how to write the book and get it done. So I look 
forward to you listening to it and connecting with us online. 

Patricia: Chris shared a tip about how he drives people to his website, which is 
unique. You definitely want to hear his show. That tip is a life 
changer. Be sure to catch Chris Cheetham-West and his podcast on 
Writing to Get Business. 
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