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How to Repurpose Your Written Material 

Lisa Ryan 
 
Speaker and author Lisa Ryan has written 10 books. She has the unique niche of 
applying principles of gratitude to the workplace and teaching employers how to 
value their employees. Lisa shares the origins of her various books and shares her 
insights about inspiration and procrastination. 
 

• Why deadlines defeat procrastination 
• How lists can grow into books 
• A great title is essential 
• When you repurpose material, organize it with care 
• How to effectively use Grammarly 

 
Pat Iyer: 

Hi, this is Pat Iyer with Writing to Get Business. And today we're going to 
be speaking with Lisa Ryan, who is the author of 10 books. Lisa, welcome to the 
show. 

 
Lisa: 

Oh, thanks for having me. 
 
Pat: 

Tell the people who are listening a little bit about your background, what 
you do to make a living, and then we'll focus on your first book and how you got 
that one started. 
 
 Lisa: 

My corporate background before I started to speaking 10 years ago was 
actually in sales. I went from being an executive recruiter. I'm one of the few 
people on the planet who can actually say they sold their mother. Now mom hated 
that job, but I told her, “Mother, you have got to stay there at least 90 days. Cause I 
have a guarantee and I can't afford to give back the commission I made on you.” 

 
 From there, I went into industrial sales where I sold exciting products like 
electrical cord and cable, as well as welding products. And yes I do weld. And 
from there I went into health care. Then on October 12th, 2010, my lucrative 
medical sales position was eliminated via group conference call with 12 of us 
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getting canned at the same time. That was the day that Gravitude was born. So, I 
will be having my 10-year anniversary this October, as far as being on my own a 
hundred percent supporting myself as a speaker and author. 
 
Pat: 

And you mentioned gravitude. Did I hear that correctly? 
 
 Lisa: 

Yes. The name of my company is Gravitude, which is the mushing together 
of gratitude and strategies. So, no matter what group I'm talking to or no matter 
what program I'm doing, there's always the foundation of how gratitude and 
appreciation helps you to create the corporate culture that keeps your top talent 
from becoming someone else's. 
 
Pat: 

I bet you've said that once or twice. 
 
Lisa:  

Yes. Yes, I have. Interesting. 
 
Pat: 

So, are you then focused on helping companies with retention? Is that the 
bucket that would go into that? 
 
Lisa: 

It really does. I work a lot with manufacturing associations, really 
capitalizing on my welding and industrial sales background. And they're just the 
groups that I really enjoy speaking to, but it's one of those that all audiences can 
benefit from. I speak a lot to long-term care. I speak a lot to financial services, but 
when it comes to actually marketing my speaking, if the collar is blue, they're my 
people. That encompasses a large segment of our working people. Yeah, it really 
does. So that falls into not only manufacturing, it falls into construction and 
agriculture and a lot of different things along those lines. 

 
Pat: 

It's certainly a quality that's important for managers and workers in all fields. 
If I think about my perspective of blue collar workers, I think maybe those are the 
people who are laboring without recognition or doing hard work and perhaps 
working with a kind of a rough and tumble boss who doesn't always take time to 
say, thank you. Am I correct in that? Or is that a stereotype? 
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Lisa: 

No, you're very correct in what my programs do. They actually give them 
not only permission to find their employees doing the good, but they also show 
them the numbers behind it because the gratitude and appreciation are not soft 
skills. They are essential skills. And when I give these leaders and owners 
permission to connect with their employees on that human connection level, then 
they see these employees are not going to call in sick as often. They're going to 
work harder when they're there; they're going to have fewer safety accidents. So, 
all of these things add up to protect their bottom line. But too often they're thinking 
that it's a soft skill or why do I have to thank my guys? That's what the paychecks 
are for. At the end of my programs, they realize that that's not the case and that this 
stuff really does work. 

 
 Pat: 

Well, take us back to where you were in your business when you decided to 
write your first book. When we had our call in preparation for this podcast, you 
were amazing when you told me you wrote five books with five different models. 
I'm fascinated by that. Can you tell us about that first book? What was going 
through your mind when you decided that you wanted to write it? 

 
Lisa: 

I wanted to be an author. I just wanted to have my name on something, and I 
was given the opportunity to write a chapter in an anthology. If you're not familiar 
with the anthology, think of Chicken Soup for the Soul where you have lots and 
lots of people writing chapters. So as being in an anthology, I was co-authoring 
with like Dr. John D. Martini from The Secret, so having that book with excellence 
actually made me an author. I did my first ebook on a website called Smashwords, 
and it was called, Thank You Notes: Your 30 Days to Gratitude Workbook. Right. 
And the funny thing with that, I uploaded the book to Smashwords in 2012, and 
three or four times a year Smashwords will send me an email that said that they put 
a dollar into my account or they put 18 cents into my account. 

 
So, it's still out there making money. My first, I should say real book that I 

did on my own was The Upside of Downtimes: Discovering the Power of 
Gratitude. And that was a book that I did through Outskirts Press. Outskirts is what 
you'd call a hybrid or vanity publisher in that I bought one of their packages. They 
designed that, or I paid them to do the cover, to do the interior formatting. The 
marketing was still up to me, but I have just a terrific book. 
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And it's one of my very favorite books, because I had been thinking about 
this book and researching this book for a couple of years. And then when the book 
decided it was time to show up, it just flowed. These were 10-hour days for several 
weeks of just writing and writing and writing, but it was almost like the book came 
through me and was published in March of 2012. 

 
And it's still the nearest and dearest to my heart because I love everything 

about it. I love the message. I love the words. I love the cover. And it's also one of 
those evergreen topics that you can apply to downsides in your life, downtimes, 
when you're struggling with a divorce or an illness or a loss of a job or a troubled 
child, or any number of things that test our courage and our character, right? 

 
 And this book really focused on in my programs when I'm doing them live. I 
have my show talk and my thanks talk. So, the Upside of Downtimes is based on 
my show talk, which takes a look at gratitude. First, from the aspect of the self, 
how does it change our perspective? It has the health benefits because as you 
know,  with being a nurse, there are lots and lots of research that shows the 
benefits of positive emotions on our health. There's the O is relationship with 
others. So how does that really positively impact all of our relationships? And then 
the W is wealth, how do we take that into the workplace? 
 
 That really is the correct order because if employee engagement is only 
about the workplace, we're not getting that ourselves. It's just that I need these 
people to work harder. No, not going to happen. You get it yourself. You start to 
feel better. The health benefits, your relationship with others get better. And then 
you can take that better, stronger person into the workplace. And that's when the 
magic happens. 
 
Pat: 

I'm intrigued by your process of using this book, describing how this book 
flowed out of you, because that's something that people struggle with. And I'm sure 
for the person who's listening to this podcast that will resonate. I've written or 
edited at this point 49 books. Oh, I can remember times when I had that same 
sensation that you did of there was material in me that needed to get onto the 
keyboard, and it just came flooding out. And then there are other times when I've 
sat down to write, when I've said, why is this so hard? Why do I feel like I'm 
chipping away at a stone? Is there anything that you can remember from that 
flowing process that would help the person listening to this as to what might have 
triggered that? Or what were the conditions by which you felt that occurred? 
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Lisa: 
Well, number one, with that book, it was a hard deadline. I had filmed a 

movie called “The Keeper of the Keys.” I was one of the experts on that, where I 
talked about gratitude and I was doing a red-carpet premiere of the movie in 
Cleveland. And I wanted to have a book for that premier. So, the hard deadline, I 
think there's something in your mind when you have a hard deadline that kind of 
forces that to come. But keep in mind that I'd been doing research, and it was at the 
back of my mind for a long time, but I try to come up with like artificial deadlines 
and stuff. 

 
 “Oh, I'm going to get this book done by this date.” That will work to a point 
depending on your personality. But when you have a hard deadline, something that 
you have a reason that that book is coming out… And sometimes if you're forcing 
yourself, you know, I am going to go on a book tour, and you make appointments 
with local bookstores or whatever for June 15th, that would be a little closest year 
for September 15, you know, in your head. That means I have to get this book 
written so that it gets to the editor. So that does this and just giving yourself some 
kind of solid concrete goal to get that book out with that firm deadline, where you 
have no choice in the matter, that really helps to bring that to the surface. 
 
Pat: 

You're right. I hear so many stories of people who don't have hard deadlines 
and they procrastinate, or they got caught up in the perfectionism trap. It's not quite 
ready to release. It needs a little more tweaking. It needs another chapter. I should 
add some more stories and then it sits there and twirls in their mind and never gets 
out of their mind and into the hands of somebody else. 
 
Lisa: 

Exactly. You just have to go with a done is better than perfect, which is a 
hard expression to incorporate. It's easy to say boy, for us perfectionists who say, 
“Oh, but just a little bit more work and it'll be ready.” 
 
Pat: 

Exactly. A woman asked me to edit her memoir and she sent me the files on 
a pen drive last month. And I put them aside because I was working on another 
book. And then she emailed me and said, “I thought about some more stories, Pat, 
don't open up that package. I'm sending you another pen drive.” So, then I got 
another one in the mail. And she's now she's emailed me again and said, “You 
know, I'm thinking of some more stories, but I decided I would wait until I get 
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your work back.” And I thought, “Good. ‘Cause I'm already part way through your 
book.” Just tweaking just to having just a little bit more.  

 
So, tell us about the third book that you wrote, Lisa. And in fact, that was the 

third book? How about if we talk about the fourth book? 
 
It's always so tempting to think you can just do a little bit more tweaking and 

keep refining and perfecting your product. And the end result for some is that the 
book never gets released because it's not quite good enough. It sounds like you 
have not fallen into that trap with the large number of books that you've put 
together. 
 
Lisa: 

Well, and also, I'm encouraged. I had one of my friends who had written a 
book, her whole thing was she was going to have the new revised edition of the 
book come out. And I said, “Diane, why don't you just write another book?” 
Because she had had a podcast. And she was talking about doing a podcast based 
on the expert interviews that she had. I said, “Anybody can have one book. Okay. 
But when it comes to, why don't you just have book number two and not worry 
about updating that first book?”, and the light bulb went on in her head. 

 
And now that book came out, and now she just released her third book. So, 

this is what happens after you get out of the need to have this perfect book, “Oh, 
I'm going to keep re-editing my first book and have the second edition.” 

 
And the third edition, you don't need that. You know, The Upside of 

Downtimes. There are some chapters that I think about going back and taking out 
because they are completely irrelevant. I was talking about an associate and,  
networking group that I had started called the Positive Thinkers Network. That 
group disbanded in 2013, I should go in and take that out. But you know what, it's 
part of the story. And I'd rather come out with new books and hold out those new 
baby books in my hands versus being concerned about something because one 
chapter is not relevant anymore. 
 
Pat:  

That was your third book. What was the model that you use for your fourth 
book? 
 
Lisa: 



Copyright 2020 The Pat Iyer Group Writing to Get Business Podcast 7 
 

The fourth book, I was having coffee with one of my friends at Panera. And 
she was telling me that the hottest books on Kindle were 30 to 50 pages. And I 
said, “Huh, I could write a 30 to 50-page book. I wonder what I'd write it on.” And 
then I said, “I know, what about overcoming public speaking anxiety?” So that's 
when From Afraid to Speak, to Paid to Speak: How Overcoming Public Speaking 
Anxiety Boosts Your Confidence and Career came out. And that was March 4th, 
2013, that that came out, and I specifically chose the dates, so people could march 
forth whenever speaking. And the book was a best seller. And one of the reasons 
why, and this was really interesting because about a couple of weeks after it came 
out, I got an email from Amazon with the subject line of, From Afraid to Speak to 
Paid to Speak. 

 
 And I'm like, Oh, Amazon is ripping off my title. What's up with that? And I 
opened the email, and because it had such a rocking title, Amazon was saying, 
“Based on your preferences, we thought that you would enjoy these other books. 
So, for probably six months after I wrote that book, Amazon continued to promote 
it. Nice. So that was the fourth book. 
 
 And then the fifth book came as a result of that. I had a client that wanted 
me to do a program based on From Afraid to Speak to Paid to Speak. And I said, 
“Well, the book’s a Kindle. And she's like, “But we really want a copy of your 
book.” I said, “But the book’s really a Kindle.” And the third time she was trying 
to tell me that she wanted to give me money for a book. 
 
 I should figure this out. I turned From Afraid to Speak to Paid to Speak into 
a book that I used on CreateSpace, which is now has since become Kindle Direct 
Publishing or KDP.Amazon. So, with CreateSpace, I took that same book, but I 
made it more into a workbook where it had questions and chapters and challenges 
and those types of things throughout the book. So, then I had that book. and I was 
so impressed with CreateSpace that for the next four of my printed books I used it. 
And like I said, they've now become KDP.Amazon. 
 

I had one other Kindle book called The Verbal Hug, which was a quote 
book, quotes and pictures, Basically. I also had a gratitude journal, which was a 
book of lines with some quotes in it. 

 
 Then I had my last two books, Manufacturing Engagement, and To Have 
and to Hold. And I think that this is going to be a tip that will really help your 
listeners because these two books came from a list that I had put together. The list 
was 101 awesome ways to elevate employee engagement. I said, “Well, that's a 
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really good start to a book. I took those 101 tips and I wrote 250 to 300 words on 
each. It was one page each. And so those 101 tips became a tip book. So, it was 
super easy to write and Manufacturing Engagement came out first. And actually, 
there was only 98 tips because I discovered in my hundred and one list that three of 
them were like total duplicates. I figured, well, nobody does 98 strategies. 
 
 So that was 98 strategies to attract and retain your industry's top talent. But 
that book was really geared to manufacturing and factories and blue collar. And I 
needed more of a general HR book. So that's when To Have and to Hold came out, 
which actually was 101 tips because I totally played on the wedding theme and the 
101, I use the engagement ring as the CEO, and I came up with three new tips, but 
that book was more geared towards HR and to general office. 
 
 It's probably 80% the same content as Manufacturing Engagement. The 
chapters are put together in my thanks process, for building trust, helping your 
employees and acknowledging their efforts, navigating work, life balance, getting 
to know your people and serving a greater mission. The To Have and to Hold is 
literally the wedding vows from this day forward in sickness and health for better 
or worse. And then my favorite chapter, “Till Death Do Us Part?” and the whole 
chapter was basically probably not. But if you use the tips in this book, you'll keep 
the honeymoon going. The thing that I love about that book is I totally had fun 
with it. I took the whole thing with a grain of salt. I use bad puns and the book sells 
a ton, which I really liked too. 
 
Pat:  

Really. What's fascinating, Lisa, is from the perspective of creating the 
content, you got that repurposing down to a science from using those hundred and 
one tips, fleshing them out to chapters that are like the equivalent of a length of a 
blog post. If you think about a 300 word blog posts as being a minimum, and then 
you took those tips, shifted the audience a little bit and came up with a little bit of 
new content and repurposed that content with different examples. 
 
Lisa: 

Yeah. And actually, two of my books, 52 Weeks of Gratitude and 52 More 
Weeks of Gratitude were literally the first two years of gratitude thought of the 
week. I literally took my blog posts and made those into short books too. So, you 
have the content. If you've been blogging, if you've been doing any type of online 
courses or teaching or training, you have the content, it's just figuring out how to 
get that content out of you to put it into a readable form that people will like and 
buy. 
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Pat: 

And another thing I love about your model is the framework that you took 
this content, and it would be tempting to say, “Oh, 98 tips or 101 tips and just list 
them sequentially.” A woman hired me earlier this year to edit her book. And she 
had a hundred tips geared to a person who's dying about saying goodbye, leaving 
memories. And they were all one right after another, but they weren't put into 
buckets as I was reading it. I was saying, well, here, these ones relate to what do 
you do with your possessions. And these relate to leaving letters for your family.  
And these relate to the creative things that you can do with your ashes of some 
things that I had never heard of. Like, you can make jewelry and you can shoot 
your ashes up into outer space if you want. 
 

And there's all kinds of opportunities to do things with your ashes, but taking 
that content, being able to step away from it like you did, and say, “Here's a 
framework, people who are reading the material like to have things that are 
grouped together, that makes sense. Like you took the word things and grouped 
your content together into discrete subject areas so that it would flow for the 
reader.” 
 
Lisa:  

Right. It wasn't an absolute perfect match in every chapter. No. And that's 
the thing: Don't get so caught up in perfection that it has to be, did this really do 
trust? You know what, for this one trust was the best chapter for it to go into. So, 
we kind of, we kind of massage things to make them work, but I agree with you. 
And when you're doing the tips book, I'm just like you. I saw the chapters kind of 
speak to you and they put themselves in these little buckets, if you're just paying 
attention. 

 
Pat: 

Yes. And you have the ability to see it. And you've got an open mind about 
it and not a fixed concept of, “Oh, it's got to flow this way.” If you're open to the 
possibilities of sorting it, which is something I love to do, I could sit there all day 
and put content into buckets because it's, maybe there's a little obsessive 
compulsive gene, to me, just between you and me and all the listeners. Yes. 
Do you have more books in you, Lisa? 
 
Lisa: 

I'm actually thinking about what my next book is going to be. The last 
several that I've done have been just kind of like blog posts and tips books. And I 
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was thinking about what the next—I don't want to call it a real book because 
they're all real—but I really want to focus on a book that talks about culture and 
employee retention and just have a beef your model than just a tips book. It will 
probably still be in that when I write books, I write books the way that I like to 
read them, which is short and manageable. So, I like keeping my books in the 120 
to 150 page realm that way they're manageable for me and they're manageable for 
the readers. 
 
Pat: 

And then they have a much higher likelihood of actually getting written 
versus something that's, you know, 300 pages long with, you know, nine-point 
font. And it's like, when you look at it, I can't even think about dealing with that 
right now. Not that there aren’t not really good books like that out there. I just don't 
read them. 

 
 I understand. And the trend is overall that books are shrinking just for the 
reason that you're talking about people want that short, manageable pieces of 
content that they can get through quickly and not feel like they're entering an 
ordeal the minute they pick that book up. Yeah. It's a sense of accomplishment. It 
feels good when I can. And I happen to be a fast reader, so I can sit down and I 
 can plow through a book in a day, you know, sometimes a couple hours, 
depending on it, where my husband it'll take him six months to read a book 
because he just really is a slow reader and he processes differently than I do. 
 
Lisa: 

So, for every type of author, for every type of reader, there's a style and 
there's something that we can make it work for us. So, don't think about what's the 
hottest thing on the market, or, you know, where can I make the most money or 
what should my book be about? It's something that resonates with you and thinking 
about, you know, what's your message to the world? And then figuring it out to put 
it in a way that will make other people want to read it, how will it add value? How 
will it add value to the lives of your readers? 
 
Pat: 

 I was teaching a class last night to some people on how to write a book. 
And one of the criteria was when you think about your topic is what's going to 
make you happy because you're living with that subject matter. As you have 
defined your subjects or are all pretty much in the same bucket with different 
nuances, employee engagement, retention, gratitude, it's something that you're 
passionate about. And you've been living with for a long time and then become 
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known as the author of a book on that topic leads to speaking, consulting, 
blogging, potentially a podcast, all of that content fits together very nicely, as 
opposed to, if you wrote a book about this topic, and then you're over here the next 
time, and then you're down here somewhere else, it's less coherent and you're less 
able to build on it from the business perspective. Yep. 
 
Lisa: 

This is the other thing that I like about dictating my books now. I used to use 
Dragon Naturally Speaking. And now on my PC, there's a dictate button. So, I'm 
doing blog posts or whatever, I can put on my headset and dictate that blog post. 
And then I go back and edit it. But, you know, I want it to be my voice. I want it to 
be my conversation, the way that I talk. So, when people are reading the book, it's 
like, I'm speaking to them. It doesn't sound like some PhD, Harvard professor, 
that's talking eight levels above the people who are reading it. 
 
Pat: 

What do you use to transcribe that file? 
 
Lisa: 

Well, when I hit the dictate thing, I just, I just speak in, it goes into a word 
docent. 
 
Pat:   

Oh, okay. I was thinking you were using the voice recorder on the PC? 
 
Lisa: 

No. In Word, there is a button that says dictate. I click on the dictate button. 
Like I said, I wear my headset, and then I just talk. 
 
Pat: 

Well, thank you for that tip. I don't think I've ever paid attention to that. I 
don't know if Apple has it that. I haven't heard, I have my dictate button. It's on the 
upper right-hand side of the toolbar. 
 
Lisa: 

Okay. 
 
 Pat: 

Well what a revelation! 
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Lisa: 
Yeah. It makes life really easy. And then I like Grammarly. I still use an 

editor. Of course, we all need editors, but with I know that at least the grammar 
part of it is taken care of. And I do have the paid version of Grammarly that I really 
like. I'll put my blog posts through that, just to see if there's better words that I 
could use or, you know, my thing that I find out a lot is that Grammarly gets me all 
the time on tense because I talk a lot. They want you to talk in active tense. And a 
lot of times I'm talking in passive voice and Grammarly doesn’t like that. And then 
when I go back and figure it out, how to make it active voice, it does sound a lot 
better. And then I can take what Grammarly edited that's from there and then give 
it to the content editor who will look for flow and everything else that goes along 
with that. 
 
Pat: 

Thank you. Those are great suggestions. How can our listeners find out more 
about you and the services that you offer? 
 
 Lisa: 

Sure. My website is Lisa Ryan speaks.com. You can also send me an email 
to Lisa at [inaudible], which is again, G R A T E G Y.com. And I'm all over social 
media. So, if you want to connect with me on LinkedIn or Facebook, I'm there as 
well. And Lisa's last name is spelled R Y A N. Ryan. Yep. Lisa Ryan speaks.com.  
 
Pat: 

The takeaway points that I have come from this conversation with are the 
importance of picking a subject and developing it. What you've shared with us is 
the idea of taking a content area and then expressing it in different vehicles. From a 
chapter in a book to a Smashwords book, to an ebook, to Kindles, to physical 
books, to workbooks, to tip books, you have really explored different areas in the 
way that you've shared your knowledge with your readers, right? You repurpose 
everything. And for people who've been blogging, you've got tons of content that 
you're accumulating. 

 
 I started blogging, if you remember, when Michael Jackson died. I can tie 
my first blog posts back to his death, because there was a question about what 
caused him to die. Initially it was thought to be a Demerol overdose and turned out 
to be something different. And I wrote my first blog post about him. And shortly 
thereafter, when the plane came down in the Hudson River and we had that 
mythical water landing that you and I heard about on planes for years: “In the 
event of a water landing your seat cushion is a flotation device.” 



Copyright 2020 The Pat Iyer Group Writing to Get Business Podcast 13 
 

 I remember I thought, “Yeah, right. You know, a water landing, isn't that a 
nice way of saying crashing the airplane into the water?” That was my second blog 
post. I can date the start of my blogging back to those events and all the content 
that I've created and all the content that you've created out of blogs can be 
repurposed pulled together.  
 
 We've stressed the importance of organizing your content. If you've got short 
chapters of making sure that it's in some type of framework, that makes sense to 
the listeners and take advantage of the tools. Grammarly has a free and a paid 
version of their tool. You're not such a great writer that you can't benefit from a 
little bit of machine learning, looking over your shoulder to point out things that 
you might be blind to because we do get caught up in passive voice and habitual 
ways of phrasing things without realizing that we can make it flow and sound 
much more active in our voice. 
 
 And of course ,the biggest tip of all is that dictate button, which I am now, as 
soon as we hang up, I'm going to be looking at. Where is that? And what does it 
do? So, thank you for that. 
 
Lisa: 

You are very welcome and thank you to you. 
 
Pat: 

You’ve  been listening to this podcast or watching it on our YouTube 
channel. We appreciate you spending the last hour, half hour or so, listening to 
Lisa Ryan's tips on writing. And I hope it has inspired you to look at your writing 
in a different way. Thank you, Lisa. 
 
Lisa: 

You're very welcome. 
 

-------------------- 

Pat:  Hi. This is Pat Iyer with Writing to Get Business and I have with me 
today, Tracy Cromwell, who is the author of the forthcoming book, 
Your Personal Journey with Food, A Guide for the Confused and 
Frustrated Dieter.  
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Tracy and I have just finished a podcast and I'd like her to share the 
answer to this question: Tracy, what is our listener going to get from 
listening to your podcast? 

Tracy:  Thank you, Pat. It's been a pleasure being on with you and I'm so 
grateful to have you ask me to be on your podcast. Basically, we 
talked about how I even came up with the idea to write my book. So 
we'll be learning about that and how writing a book can come from 
many different… I think, any different angles, right?  

And one of the reasons that I wrote the book was then to help people 
that are confused and frustrated like I was in terms of how to eat, how 
to live healthy and learning that, you know what, it's different for 
everyone. 

One of the biggest takeaways is that a lot of people are confused but 
you can change that. So I think through this podcast, you're going to 
go ahead and learn some of the ways that you can do that. 

Pat:  And one thing we didn't really highlight on the show, Tracy, is that 
you had an opportunity to collaborate with somebody who was 3000 
miles away in an entirely different country and got this book written 
together which is a big accomplishment. 

Tracy:  Yes. Having a co-author brings in incredible dynamics. We thought it 
was wonderful because… She's in Santiago, Chile, and I live up in 
Washington State in the USA, but we realized we had the same issues 
with health. She and I have similar pasts. Our countries have similar 
challenges with processed food, access to good food.  

And bringing her personality and what she was experiencing in South 
America, bringing back to the book and then bringing me from 
America… We're two totally different people, our messages are 
similar. I just love her perspective. You'll feel her personality as well. 

Pat:   Perfect. 

Tracy:  And it's possible. You can write from anywhere. [Laughter] 

Pat:  And that's a huge takeaway lesson. Having another person who is a 
co-author can make the project much easier. You two, combined your 
knowledge, both of you from the same educational program and with 
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two different cultural perspectives and life experiences but got 
together to pull your knowledge to create your book. 

Tracy:  Yes. 

Pat:  Be sure to return to Writing to Get Business to hear Tracy Cromwell 
talk about her book, Your Personal Journey with Food, A Guide for 
the Confused and Frustrated Dieter. Thank you. 

Tracy:  Thank you. 
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